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' TT Premium Implements Growth Hacker
Marketing and Targets Core Customers

n the rapid changing Internet era nowadays, most

consumers around the world are experiencing the fast

growth of smart phones and other devices. In terms of

brand marketing, Thermaltake needs to be aware that

anticipating competitor's next move and customer feedback

is becoming more and more crucial. Also, the advantage of
the internet is its speed, connectivity, and lack of limitations. Our
brand has to stick close to the consumer, and “Growth Hacker
Marketing” is the current trend now. We have to forgo traditional
marketing methods, and change to testing, tracking and growth
marketing strategy (Sourcing: Growth Hacker Marketing : A
Primer on the Future of PR Marketing and Advertising).

TT Premium Executes Growth Hacker
Marketing

For TT Premium, we focus on users and growth, and eliminate
the traditional marketing method such as spending money
on advertising, blogging, etc. Instead, we use the scientific,
measurable and effective digital technology to create interface
platforms that can collect and observe data. Hence, we can learn
"who" buys Thermaltake's products and "where" did customers buy
those products. Then, we use professional high-end water-cooling
and other product lines to attract our core consumers' attention.

Growth Hacker Mix (source : htt://pduraid.meblog)
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At the beginning of 2016 until now, TT Premium already has the features of the Internet. We know that having
consumers promote our brand is not as efficient compared to running our own social media, therefore, we
launched Facebook and TT Forum (http://community.thermaltake.com/). The results were great! These
platforms became the best tool for users to promote Thermaltake, they have helped us to catch our potential
customers and boost the possibility for them to purchase.

A

Thermaltake TT Premium.com

Tt Community Forum

Thermaltake Core Capability Focusing and Consumer Targeting

Gathering consumers is not the ultimate goal of Thermaltake. We must continuously attract new users. This
refers to utilizing strength and energy efficiently; researching and developing new products and function;
communicating with and letting core users participate in our events, for instance, the Thermaltake CaseMod
Invitational. With this, Thermaltake maximizes the results of the Growth Hacker Marketing strategy!

Thermaltake 2016 Modding Fighting Championship & 2016 Thermaltake CaseMOD Invitational Season 1 Congratulations to Winners

The President and CEO of Thermaltake
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10 () b Thermaltake major events around the globe. October
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Tt eSPORTS Gaming Store Opens in Xinyi, Taiwan

Global gaming brand Tt eSPORTS has been actively expanding their brand by opening several Tt eSPORTS
Gaming Stores in Ximending, Xindian Carrefour, Shinkuchan, Kaohsiung Dream Mall and Sogo, and Zhongli
Sanjing Consumer Electronics store. Tt eSPORTs has opened a brand new store within the ViewShow
Cinemas store in Xinyi, Taiwan. Located at Taipei’'s prime shopping district, the new store sells a full line of
gaming keyboards, mice, headsets, controller, and other accessories.
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Thermaltake major events around the globe. October
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Thermaltake and Tt eSPORTS Attend Paris Games
Week 2016 New Project The Tower 900 TG Full Tower
Panoramic Viewing Chassis Officially Available For
Pre-order in France

Thermaltake and Thermaltake Gaming Tt eSPORTS were excited to attend

the largest and most important French gaming event of the year, the Paris

Games Week 2016. Thermaltake invited Italian modder Daniel Bolognesi and

French modder Laurent Petipas to transform the Core P5 and Core P3 Open

Frame Chassis. The awesome products on display include the POSEIDON

Z RGB Gaming Keyboard, the CRONOS AD RGB 7.1 Gaming Headset, and

the newest GT FIT & GT COMFORT - X FIT & X COMFORT Professional

Gaming Chairs. One of the most anticipated products, the TT Premium

Project The Tower 900 TG Full Tower Panoramic Viewing Chassis + Tempered Glass Edition, available in two
colors black and snow white, was officially launched at the event and available for pre-order in France.

RN EHRE RN EE R Tt eSPORTS 2211 2016 BEZRELRE Paris Games Week £ 3 Project The
Tower 900 TG 2= E 7 N HFRIITERE
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Hardwareluxx Media Tour at Thermaltake Headquarter

German IT media Hardwareluxx visited Thermaltake for a closer look at our latest products. Several new items
were introduced, including Toughpower Gold Series, Smart M Bronze Series(650W/750W/850W) and Smart
Bronze Series Power Supply, Engine 27 1U Low-Profile CPU Cooler, C1000 Opaque Coolant Black, PC off
remote control of SPM, MEKA PRO Cherry MX keyboard, VENTUS X RGB Optical Gaming Mouse, CRONOS
RGB 7.1 Gaming Headset and GT FIT Series Professional Gaming Chair. The purpose was to let media to
understand our perspective, and hopefully educating them and passing this information on to their readers!

EEE _E 182 Hardwareluxx B2EEiEERSEH

FN 4 1= B 1% B8 Hardwareluxx 2252 # A2 28 - B RIZH B E T Tt eSPORTS MK KRERHBRIZE A
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Tt eSPORTS Sponsored Counter-Strike Taipei 2016
World Championship and Gamania Group’s Carnival

Tt eSPORTS joined to sponsor the 4th Counter-Strike Taipei 2016 World
Championship and Gamania Group’s carnival, all the professional players from
Taiwan, Japan, Hong Kong, Indonesia, Korea and China came along to join
this big competition. During the event, Tt eSPORTS provided 33 professional
gaming peripherals to sponsor participated gamers, including POSEIDON Z
RGB Gaming Keyboard, VENTUS R Optical Gaming Mouse, Dasher Extended
Gaming Mouse Pad and CRONOS AD Gaming Headset. People who love
e-Sports at this event could experience the latest Tt eSPORTS gaming
peripherals.

FZHIERR Tt eSPORTS #8EEBf) Counter-Strike Taipei 2016 World Championship ZZib%Ei1%
FERFE

R EES Tt eSPORTS B AEBNIEIUfE Counter-Strike Taipei 2016 World Championship 8% i g% F 5= HF % »
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Thermaltake major events around the globe.

Birmingham, United Kingdom
December 9 W /‘
Thermaltake and Tt eSPORTS Astound at Insomnia59
Thermaltake and Thermaltake Gaming Tt eSPORTS were excited to participate in Insomnia59, the largest
gaming festival in the United Kingdom from December 9th (Fri) to the 11th (Sun) at NEC Birmingham (Booth
20A). Thermaltake presented a complete gaming station with a host of superlative products like the innovative
The Tower 900 E-ATX Vertical Super Tower Chassis Series and the revolutionary Core P5 ATX Wall-Mount
Chassis. Tt eSPORTS also amazed the crowd with award-winning products including the 2016 Red Dot
award winner POSEIDON Z RGB Gaming Keyboard featuring 16.8million LED illuminated colors, the new
Black FP Security Gaming Mouse with fingerprint recognition sensory, the 2015 Red Dot Design award winner
CRONOS AD Gaming Headset, and the newest GT FIT & COMFORT and X FIT & X COMFORT professional
gaming chairs. Thermaltake and Tt eSPORTS thank the many fans that visited our booth, and will continue to
provide innovative products and excellent service to our fans from around the globe!

fZ2 & B2 B2 ® FE 7R Tt eSPORTS 2 1N
Insomnia59
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Brand Marketing & PR Dept / Brand Marketing Specialist / Melissa

tarting from August 1st of this year, Thermaltake and Tt eSPORTS have attended several

large events, and within these many are gaming events and or competitions. This year of 2016

Thermaltake and Tt eSPORTS have attended a total of around 10 or more gaming events

and competitions. The large volume of gaming events and competitions Thermaltake and

Tt eSPORTS participated in was very surprising. Last year Thermaltake and Tt eSPORTS

attended only a handful of gaming competitions and events. And to clarify, many of the gaming
events we attended were gaming competitions or had a gaming specific team; it was not like CES (Consumer
Electronics Show) or COMPUTEX, it was an actual gaming competition and or tailored to gaming event.
Starting from beginning of August this year, Thermaltake and Tt eSPORTS attended the RESONATE-TOTAL
GAMING Festival in the United Kingdom, Go4Overwatch North America Tournament sponsored by ESL on
August 5th. Gamescon on August 16th in Germany, and Insomnia58 on August 31st in the United Kingdom.
All of the gaming events and competitions Thermaltake and Tt eSPORTS joined in August were all famous
large gaming events in Europe and North America. This signifies Thermaltake and Tt eSPORTS breakthrough
in the European market. And a very exciting thing occurred at the Insomnia58. Tt eSPORTS has always been
a major supporter of the gaming community, and has been sponsoring a large number of gaming teams for
the past year, providing top-notch gaming gear while encouraging them on. One of Tt eSPORTS’s sponsored
gaming team, Team Molotovs and Marshmallows (MnM), came out victorious at the League of Legends
(LOL) Grand Final at Insomnia58. Following, starting from September 19th Thermaltake and Tt eSPORTS
participated in the Taiwan Excellence Gaming Cup Finales in India, the Point Blank Thailand Championship
(PBTC) and Point Blank International Championship (PBIC) in Thailand, and the EB EXPO 2016 in Sydney
which began on the same day. Furthermore, Team Mango sponsored by Tt eSPORTS placed third in the Point
Blank gaming competition. Lastly, Thermatlake and Tt eSPORTS joined Paris Games Week on October 26th
and Counter-Strike Taipei 2016 World Championship on November 29th. As you can see, with the numerous
Thermaltake and Tt eSPORTS gaming events attended, you can see how gaming is the current trend.
With the growing number of large gaming events being held, you can see how gaming is becoming more
mainstream.

Paris Games Week 2016 Thermaltake Booth

Paris Games Week 2016- Kids gaming Paris Games Week 2016- Focused on the game



ThimEs
Market Trend

Brand Marketing & PR Dept / Brand Marketing Specialist / Peggy

PEEEHEEMAVEE - ERAFARHENNIEER - SR/ RIEERPITE » HEFHIRE

FEOER | EmEXRBEEEFRRNFAR - BEMEEL - FFL  WERKAIIEREL T

KHSHWEK ! ) » TAREEBEEZNES  EEHOEBAEATER - EHEMBEESEZL

WA - RETEIRIA » BARBIESE » FIUHSEE  BARNESR - REGE » TR - ¥
ZiHENE B EETRIA AT LURR 2 | ERINR - A —E2ER(E - BRFIMNRRTE » #8 » RIREIARIR > 18
FHE-WLEKRENSEHEE RS HHEEANRAFMIKMREMEEE - 4 (L ERBEHL : https://read01.
com/DxKKm3.html) o 15 LE#B B 1E#8E8 L FTEEI% 5 RGB EMRALHAVIEE - 77 11 BN E R REIEBEMBE L4
# Hardwareluxx RUEIITRER . “REMNFEAHIFE SEUER RGB B& » AAETEERE » Er LT
EREREASERERE -7

B ER Mt EREE B RGB HAT - BT LS EEBREANEERRE - BfELH » BAA
BIFEHH TEFFZ 2B RGB B ERIAES » a0 [LEVEL 10 M EREhR ]| FEIEIZEFHEE ~ =iEa
CRONOS [RGB 7.1) BT EH# - [HHEIE Z RGB 25 &/ i | #iX T35k « Riing RGB 256
12 /2% LED A B EE#ME X ERERBEFZEERNE R - MRRLUAREEEZ BB A KIEYTEE
T BBEERESLFERMNEEBEETE 1,680 B2 EN  SELED BAAYHEEREEHEMNE -

FM/AT) 2 RGB BRAIEES » HtEUNEREZRBIZ » EFEREEOREEMEARSELERAENS
EZY !

[ JREIR ZRGB ¥ &)t B | NS

Riing RGB 256 & 12 /A% LED A5

2016 Tt CULTURE BOOK

BEITHES R/ BIINEFEE S / Kenneth 5R1ZR

C Modding? Who knows about PC Modding? And who cares? Geeks and PC lovers have
always used DIY PC to do tweaking and overclocking as hobbies. The achievement they get
when they create a distinct benchmarking scores. This has been for a while and now the trend
has changed. Overclocking was supposed to be their mainstream but now people are finding
new way to play about with PC.

Customizing and modifying their PC the way one desires and transforming them into high end system, this
is called PC modding. In India, it’s just starting to trend, but fans have been highly inspired by the trend and
modders from around the world.

PC modding is driven by passion, but people who wish to give a try find many difficulties in finding modding
components to achieve what they want to build. Modding components are hardly available in India. It's also
very costly according to the Indian standard. People use to buy them in other countries through online portals
which are highly expensive and seldom people do that. Since it's a new trend, they are hardly any experts
who can do good modding. Many a times, during their mods, their system gets damaged.

How can we make those passionate people’s dreams comes true? We see that Modding is an art and is
unique to one’s imagination. New born modders need access to the products and platform where they can do
and learn. And at the same time be given the chance to interact with different modders around the world.

Over two years, Thermaltake have been helping modders in India to achieve their dreams. Modders are
getting sponsored to show their talents and are nominated to represent their country for global casemodding.
Taking the best interest of their passion, Thermaltake tends to launch the best of its modding products to cater
the market niches in India.

Now, PC Modding? Yes!
We look forward to seeing the uprising trend of PC modding in the Indian Community.

Meeting the Modder - Pramod and his Team, with their Core P5 Mod

Introducing modding tools—Bending Kit, by Indian Modder - Pramod Core V41 Mod by Indian Modder - Samaresh
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owadays VR (Virtual Reality) is one of the fastest growing computer technologies, and one of
the hottest IT applications. With arrivals of more and more fancy applications, the VR (Virtual
Reality) market size is expected to grow at a fast rate in the next few years. According to one
forecast from Statista Inc., the number of global active VR users will reach 171 million by
2018, and revenue generated from VR products is expected to arrive at 5 billion US dollars
by that time. Undoubtedly, this great growth will lead to a revolution to hardware and software
developments of many industries, such as entertainment, gaming, consumer electronics, and, certainly,
eSports. The success of VR eSports requires three key points: excellent hardware, a solid group of players,
and high-quality content. Firstly, the hardware, including computer specifications and VR equipments, will
directly influence user's VR experience. From personal devices, such as headset and VR backpack PC, to
computer specifications, such as CPU, graphics card, or power supply management, the hardware is still
evolving. In other words, it is expected that this market is going up. It is believed that global VR hardware
market will reach a value of 7.3 billion US dollars in 2018 along with the development of VR. Users need high-
performance hardware to improve their VR experience. Thus, this business opportunity also means that more
investments and innovations are essential to improve hardware. Secondly, from the above statement, even
though the future growth of the number of VR users is thought to be positive, VR knowledge still needs to
be promoted to more people through an easier way because VR is still a very cutting edge technology, and
it needs to be quickly and completely understood to accelerate its popularity. Third, high-quality content is
the last piece of puzzle to boost VR eSports market. However, it is also the weakest part in current status.
Content creators need to launch attractive contents as soon as possible to generate more topics for VR
eSports. Traditional eSports has created a complete and mature supply chain to support its development.
VR eSports, nevertheless, is still developing, evolving, and growing. Its innovative supply chain depends on
diverse resources, such as private investments, government, startup, and social media to support. With good
cooperation of these resources, VR could be the promising power to move eSports forward to the next stage.

TT Power for VR Ready

Game with your Mod from Thermaltake VR is one of the fastest growing computer technologies
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Thermaltake Brand Promotion &
Government Partnership

Brand Marketing & PR Dept / Brand Marketing Specialist / Melissa

016 has been a very busy year for the Public Relations & Brand Marketing Department.

Collectively we have noticed a large increase in Thermaltake, Tt eSPORTS, and LUXAZ2’s

exposure in all types. There has been a great increase in the number of visits from the media,

governmental officials, and educators. The Public Relations & Brand Marketing Department has

held around nearly a total of 10 tours of the Thermaltake headquarters. In particular we have

seen an increase in the interest from government officials and educators. Thermaltake has
a longstanding relationship with the Taiwan External Trade Council (TAITRA) and in particular the Taiwan
Excellence division. In April, a month before COMPUTEX, TAITRA arranged for two international media tours
at our headquarters. The first group to arrive at the Thermaltake headquarters was the from the European
and American regions; Northern America, Canada, United Kingdom, Holland, France, Spain, Italy, Bolivia,
Romania, and Hungary. The second group to arrive at was from Asia; India, Philippines, and Indonesia. Soon
after, in June TAITRA arranged another visit to the Thermaltake headquarters for the IEP Indonesia group that
consisted of two medias: Compas TV and Jak TV. And Thermaltake was featured in the 2016 IEP Indonesia
Feature Report ICT which was broadcasted on television and online. Another increase in exposure we have
seen is the number of television exposure. Also in June, TVBS, a famous media and television network in
Taiwan and Hong Kong, visited and reported the Thermaltake booth at COMPUTEX 2016. And in the same
month, USTV a well known news channel in Taiwan visited the Thermaltake booth at COMPUETX too. Both
reports were all broadcasted on television during prime time. Following, in August, for IEP India TAITRA
visited the Thermaltake headquarters bringing famous media CNBC India who also reported on Thermaltake
and Tt eSPORTS; this report was also broadcasted on television. Lastly in October, the deputy director of
TAITRA's exhibition department along with 20 other government officials was givien a tour of the Thermaltake
Headquaters. In general, by working with TAITRA, Thermaltake has increased our brand exposure on both a
national and global level.

Group photo with CNBC India

Kenneth Chang discusses about Tt in India Thermaltake’s Kenneth in charge of the Indian Market
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V' Innovation & Collaboration & Value

Brand Marketing & PR Dept / Brand Marketing Specialist / Melissa

he three core values from the Thermaltake 8 Core values, | would like to discuss are:

Continuous Innovation, Collective Wisdom, and Adding Value. All our 8 core values are

connected to one another. And this year, through our many ingenious new products launched,

Thermaltake has exhibited the core values of Continuous Innovation, Collective Wisdom, and

Adding Value in particular. In terms of innovations, Thermaltake released several stunning and

uniquely designed chassis this year. The Core P5 Open Frame Chassis was first revealed at
COMPUTEX 2016, shocking the media and fans all over the world with its revolutionary design. This unique
chassis was so popular that subsequently in July Thermaltake released the Core P3 Open Frame Chassis
which is a smaller version of the Core P5 Open Frame Chassis. This was also extremely well received by the
media and fans from around the world. The next innovative product released in August, is the View 27 Gull-
Wing Window ATX Mid-Tower Chassis featuring a patented design. The View 27 Gull-Wing like its name,
has an enlarged window panel with wraparound design that is reminiscent of a seagull’'s wings. Thermaltake
later on released several new products and projects that were collaborations. The TT Premium modder
edition chassis series — The Tower 900 E-ATX Vertical Super Tower Chassis and The Tower 900 Snow
Edition E-ATX Vertical Super Tower Chassis, the series is a design collaboration with Watermod France
that shows Thermaltake and Watermod France’s casemod craftsmanship and innovation excellence. And in
October, Thermaltake and CoolChip Technologies announced a partnership and launched the Engine 27 1U
Low-Profile CPU Cooler. And in November, Thermaltake and 3D Hubs also revealed a 3D Printing service
partnership. All the innovations and collaborations are an act of adding value to our consumers, partners, and
to Thermaltake itself. CoolChip TechnologiesTM is a pioneer and worldwide leader in Kinetic CoolingTM. 3D
Hubs is the world’s largest network of 3D printing services. And our partnership helps to PC DIY enthusiasts
and PC modders overcome geographic limitations and gain access to 3D printing service. Thermaltake
always seeks to work with the top of the field to bring the best to our consumers, and “deliver the perfect user
experience”.

The Tower 900 E-ATX Vertical Super
Tower Chassis

Thermaltake View27 Gull-Wing Window

Thermaltake Engine 27
ATX Mid Tower Chassis
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Peppermint Hot
Chocolate

Ya cup powdered milk

Y2 cup unsweetened cocoa powder
Y2 cup sugar

Y2 cup chocolate chips

Y2 cup candy cane, crushed

Instructions:

Set marshmallows aside for garnish. Shake
up contents of each jar thoroughly. In a small
saucepan, heat 1% cup milk. Add % cup hot
chocolate mix. Whisk until all chocolate is
melted and flavors are well combined.
Enjoy!!
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Christmas Pizza
Minis

INGREDIENTS:

12 Rhodes Yeast Dinner Rolls,

thawed but still cold flour pizza sauce
grated mozzarella cheese red & green

peppers, cut into small thin strips pepperoni
slices, cut into fourths

INSTRUCTIONSS:
Pray counter lightly with non-stick cooking

spray. Flatten each roll into a 4 1/2-inch

circle. Place circles on sprayed baking
sheets. Cover with plastic wrap and let
rest 20 minutes. Remove wrap. Dip 4-inch
cookie cutters into flour and cut desired
shapes out of each dough circle. Pre-
bake at 350°F 8-10 minutes. Remove
from oven and let cool. Top each one with
pizza sauce, grated cheese, red and green
pepper strips and pepperoni pieces. Bake
for an additional 6-8 minutes or until cheese
is nicely melted.
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