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' Thermaltake Joins Social Media Opinion Leaders

to Inspire Consumers

elebrity endorsement is a brand marketing
strategy that can effectively attract the attention
of the mass public. A celebrity’s fame and
reputation can promote a new product to greater
heights. In the age of the internet, Thermaltake
recognizes the significance of social media

marketing, thus last year Thermaltake held the 2015 CaseMOD
Invitational. Thermaltake invited 17 top modders in total
worldwide to compete and transform the Core X9 E-ATX Cube
Chassis. This event garnered lots of praise from fans in the
modding community, and simultaneously helped push our sales.

“Thermaltake CaseMOD Invitational” The
Brand Made for the Fans

This year the 2016 Thermaltake CaseMOD Invitational
Season 1 invited 11 modders to redesign the Core P5 Open
Frame Chassis. At the same time, Thermaltake held the 2016
Thermaltake Modding Fighting Championship (also known as the
2016 Thermaltake MFC), where 2015 Thermaltake CaseMOD
Invitational Season 1 winner Suchao Prowphong from Thailand
and Season 2 winner Jesse Palacio from the Philippines took
part in the one-on-one battle to create the best Core WP100
Super Tower Chassis with the Toughpower DPS G RGB 1250W
Titanium Smart Power Supply and Tt LCS Certified liquid cooling
kits. Both Thermaltake and the modders benefit from working
together, and can better effectively promote their own brands.

2016 Thermaltake CaseMOD Invitational Season 1

Thermaltake New Project The Tower unveiled at
COMPUTEX 2016, with Mr. Kenny Lin, the CEO
of Thermaltake (left) and French modder Mathieu
Heredia

Thermaltake Chairman and CEO Kenny Lin group
photo with modders at the 2016 TT Party
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The Economy of Fandom

Thermaltake holds both global and local competitions using different methods to target specific markets in
each region. For example, for the competition in China, Thermaltake invited famous modders to compete
and promote our brand, whereas the modders selected from Europe, America, and other parts of Asia
are more based on individuality and design uniqueness. Fan voting, facebook posts, and modder’s own
promotion via social media, are all projections of their internal desires. These fans and online users are all
potential customers, and those who bought the Core X9 because of our events, are in actuality purchasing
the modders’s accomplishment and spirit. Our message to fans is that you too can become a modder through
purchasing a Thermaltake case. And at the same time you can demonstrate your modding skills by creating a
casemod with your signature style. With this, the Thermaltake brand successfully becomes an important factor
for all casemod purchases.

Behind a Good Brand is a Great Product

The support behind each brand is the product, and the better the product the better the brand. Thermaltake
continues to innovate and provide functional new products like the revolutionary Core P5 and Core P3 Open
Frame Chassis. Through the influence of social media opinion leaders, Thermaltake effectively promotes the
new products and the brand’s core competence. Lastly with this, Thermaltake successfully demonstrates its
superiority in the industry moving forward.

Thermaltake WP 100 Super Tower Thermaltake Core P5 ATX Open Thermaltake Captain American,
Chassis mod by 2015 Thermaltake Frame Panoramic Viewing Core P5 mod by 2015 Thermaltake
CaseMOD Invitational Season 2  Gaming Computer Chassis CaseMOD Invitational Season 2
Winner Jesse Palacio contestant Jengki

The President and CEO of Thermaltake
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4 A I'il Thermaltake major events around the globe. April
H p Taipei City, Taiwan 27

Taiwan Excellence ICT International Media Tour at Thermaltake HQ- Europe &
America

Thermaltake has a longstanding relationship with the Taiwan government, the Taiwan External Trade
Council (TAITRA) and the Taiwan Excellence division in particular. And this year, 1 month before the 2016
COMPUTEX, TAITRA arranged for two international media tours at the Thermaltake headquarters. The first
group to arrive at was the from the European and American regions; Northern America, Canada, United
Kingdom, Holland, France, Spain, Italy, Bolivia, Romania, and Hungary. The group was given a presentation
by the Brand Marketing, Thermaltake, and Tt eSPORTS brand representatives, which was quickly followed
by an intense Q&A. And the tour was finished off with a tour of the Thermaltake showroom, displaying the
casemods and new products prepared for COMPUTEX 2016.
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Thermaltake major events around the globe. April
Taipei City, Taiwan 28

Taiwan Excellence ICT International Media
Tour at Thermaltake HQ- Asia

Thermaltake has a longstanding relationship with the Taiwan government, the Taiwan External Trade
Council (TAITRA) and the Taiwan Excellence division in particular. And this year, 1 month before the 2016
COMPUTEX, TAITRA arranged for two international media tours at the Thermaltake headquarters. The second
group to arrive at was from Asia; India, Philippines, and Indonesia. The group was given a presentation by the
Brand Marketing, Thermaltake, and Tt eSPORTS brand representatives, which was quickly followed by an
intense Q&A. And the tour was finished off with a tour of the Thermaltake showroom, displaying the casemods
and new products prepared for COMPUTEX 2016.
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Thermaltake major events around the globe.
Horwich, United Kingdom

May 8 2 May

The Thermaltake UK Modding Trophy with 5 Top Modders In Collaboration
with bit-tech and SCAN

Thermaltake, an industry leader in computer chassis, thermal solutions, and power supply units, in
collaboration with bit-tech is proud to kick off the voting for the best casemods spawned by the Thermaltake
UK Modding Trophy powered by SCAN. Some of the top 5 British modders sponsored by Thermaltake, had
about three months time to turn the Thermaltake Core X31 Mid-Tower Chassis into a unique piece of art. A
casemod does of course not only consist of a chassis, so all participants of the Thermaltake UK Modding
Trophy powered by SCAN were provided with an Intel Core i5-6600K, 8GB RAM of HyperX Fury memory,
Asus Maximus VIl Hero Alpha motherboard with RGB lighting and headers, 240GB HyperX Savage SSD,
Thermaltake Asus Strix GTX 970 graphics card and other products from the Thermaltake product portfolio.
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Thermaltake major events around the globe.
Mumbai, India

"1

Thermaltake India “Beats the Heat” with
Cool Innovations

Thermaltake leading global PC component brand and Tt eSPORTS renowned gaming gear brand, displayed
an innovative range of gaming PC cabinets, power supplies, cooling products as well as accessories at an
event in Mumbai last week. Top representatives from the gaming and modding community were also present
to experience the products first hand. This includes the Thermaltake India distributor for the West and North
Region, Savera Digital India Pvt. Ltd. and their partners whom graced the event. Many local gamers, modders,
and enthusiasts also present.
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Thermaltake major events around the globe. May
Taipei City, Taiwan 8 /‘

Thermaltake New Project The Tower at COMPUTEX Taipei 2016 TT Premium
Modder Edition Chassis

Thermaltake, a leading brand in the Case MOD market, chassis, power supply units, and thermal solutions,
today officially unveiled the completed prototype of Project The Tower at the COMPUTEX opening ceremony.
Project The Tower is a casemod collaboration between Thermaltake and original creator Mathieu Heredia
and co-owner of WaterMOD France. Mathieu Heredia who is also the runner-up in the 2015 Thermaltake
CaseMOD Invitational Season 2, was invited to give a speech on the collaboration.
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Thermaltake major events around the globe.
Taipei City, Taiwan
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Tt eSPORTS reveals the new CRONOS RGB 7.1 Professional
Gaming Headset Color Up Your Gaming Environment

Tt eSPORTS, the energetic and powerful challenger reveals the new CRONOS RGB 7.1 Gaming Headset
that adds spectrum to your gaming environment! Featuring a 7 RGB colors with 3 lighting effects that boosted
up the whole gaming environment with a highly functional 7.1 premium virtual surround sound technology
that offering immersive 3D atmosphere to deliver awesome pleasure and excitement, and provide you the
full experience for your games satisfaction! Also comes with new software for users to simulate the speakers
and allow them to enhance the extreme audio output! In addition, you can control the game by adjusting the
volume and mute the microphone as you like via the in-line control box. Whether you're in an intense game,
you can easily control the audio without hesitation!

B8 Tt eSPORTS HEH (55555 CRONOS RGB 71 B EssH k) %8
KA E S E

BT EE Tt eSPORTS A4 [ 557 CRONOS RGB 7.1 B TEsE M | » F— I 5%0Y RGB B2t 7
RGB (a¥2Ed 3 #A35 R B iR AV SE ; BACa b B 7.1 BEEEE > 3D ﬁ“*"*%iiﬁiﬁzﬁﬁ
TSGR 0 —Z B FERGEREBNEEST | [ 755 CRONOS RGB 7.1 & ﬁH%l%
EEEXHLEEEDIR n L BITEE AR S M EREEER - Rt CRIES S EEEEFNS

B BRI S SIS RS F eI R AR E 8 A/ LT AR F-a’%%%ﬂ%d@%ﬁ*%imiﬁuﬂ’)
WEEE !

EEIREE BRIt




hiGEE
Market Trend

2016 Tt CULTURE BOOK

Brand Marketing & PR Dept / Brand Marketing Specialist / Melissa

ne of the popular technology market trends is the VR (Virtual Reality). According to the

article “Virtual Reality 101” by well known technology media CNET, Virtual Reality is defined

as “Virtual reality is a computer-generated environment that lets you experience a different

reality. A VR headset fits around your head and over your eyes, and visually separates

you from whatever space you're physically occupying. Images are fed to your eyes from

two small lenses. Through VR you can virtually hike the Grand Canyon, tour the Louvre,
experience a movie as if you are part of it, and immerse yourself in a video game without leaving your
couch.” In essence through Virtual Reality technology, people can easily enjoy an almost real-life experience
without actually physically being at the location or doing the activity. VR was an important theme at the 2016
COMPUTEX exhibition. Several large brands featured a VR experience station, and one of these brands
was Thermaltake. The Thermaltake booth was designed with a VR Experience station using the latest Virtual
Reality headset HTC Vive powered by the new Toughpower DPS G RGB Gold 650/750 digital power supply,
while showcasing Thermaltake’s upscale hardware like the Core P5 System, CRONOS AD gaming headset,
VENTUS Gaming Mouse, and POSEIDON Z RGB gaming keyboard. The Thermaltake VR Experience Station
was the most popular amongst the visitors at COMPUTEX, Thermaltake employees and even other exhibitors
all lined up to try the VR. The Thermaltake VR Station even caught the attention of one of the members of the
#FEKEPI TV show producing team from one of the largest nationwide cable TV network, Sanlih E-Television.
#REE K24 is a hot local variety show hosted by number one variety show host , Jacky Wu, also known as the
“Local King”. Virtual Reality gaming requires high performing hardware, and Thermaltake’s product are right
on track with the current trend. With Thermaltake’s uniquely designed products and advanced technology,
Thermaltake and Tt eSPORTS products will definitely shine through with the new VR craze.
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ccording to a survey conducted by ITU (International Telecommunication Union), the number

of online users are over 2.7 billion, which corresponds to nearly 39% of the world’s population.

About one-third of the global population is online, an increase of 566.4% from 2000 to 2012.

With the emergence and growth of Internet users, this tendency not only encourages network-

related applications and development but also provides a brand new platform for people

to conveniently communicate knowledge and information. Thus, under the Internet boom,
enterprises have started to add communication channels to consumers besides physical stores, such as those
on web-based platforms. On the other hand, the interpersonal communication model is also influenced by the
rise of online interaction. More and more consumers rely on searching for product information and services
through the Internet, rather than in real society. A survey clearly indicates that nearly half of respondents
adopt social media to help them make purchase decisions. Hence, related online reviews have become
an important source influencing consumers' purchasing behavior. Information searching is normally a step
in the decision-making process where the consumer identifies what options might solve their problem. In
traditional methods, word-of-mouth (WOM) - the transference of product or service information from person
to person via oral communication - plays an important role in influencing the process and results of searching
for information. It plays a significant role in influencing consumer purchasing behaviors and attitudes. WOM
communication may have a greater influence on consumer behaviour when a consumer faces disconfirmation
among shopping choices and related WOM delivered by an expert. In addition to WOM, with the arrival of
E-business and Internet marketing, eWOM - WOM transferred via the Internet - may have a similar effect
on consumers. With the development of Internet technologies, the WOM communication model has been
expanded to the electronic medium, such as chat rooms, online communities, discussion forums, electronic
bulletin board systems and weblogs. This means that communicators can exchange information by using
online technologies. In other words, people can publish their personal experiences and deliver abundant
information online and, immediately and widely receive others' replies. Therefore, this trend illustrates that
eWOM currently plays a significant role in influencing consumer purchase behaviours.
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Branding Case

' Taiwan Industry Image Enhancement

Project (IEP)

Brand Marketing & PR Dept / Brand Marketing Specialist / Melissa

hermaltake has been working with the Taiwan External Trade Council (TAITRA) for many years,

and this longstanding relationship with the Taiwan government has helped Thermaltake with its

marketing and exposure on a global level with low cost. One of the many programs held by the

Taiwan government that we participate in every year is the Taiwan Industry Image Enhancement

Project (IEP). TAITRA invites each year’s winner of the Taiwan Excellence Award to attend the

many marketing events held around the world. According to the event summary from an official
document from Taiwan Excellence, IEP “[i]s a government project, organized by the Bureau of Foreign Trade
(BOFT), MOEA, Taiwan, and implemented by the Taiwan External Trade Development Council (TAITRA)
since 1990, as a part of the Taiwan Excellence branding efforts. From 2014 to 2016, the IEP expands into a
3-year large scale project, which aims to assist quality Taiwan OBM (own brand manufacturing) companies
in raising brand awareness and preference among consumers in total 9 markets, including Mainland China,
USA, Japan, Vietnam, Germany, India, Indonesia, the Philippines, and Turkey.” The markets for each year
change depending on TAITRA's decision, but the low cost and effective marketing has been very beneficial to
Thermaltake. IEP holds several exhibitions each year, and includes many types of promotions. |IEP creates
marketing materials like catalogues, brochures, coupons, and many more. They also promote the brands by
inviting reputable local media to attend their opening press conferences, and they promote via online through
YouTube, Facebook and Instagram. In Taiwan, award winning products are also displayed at the Taipei
Fine Arts Museum, Taoyuan International Airport, MRT, Taiwan High Speed Rail stations, and many other
significant landmarks. Thermaltake products have been displayed at all these locations, and attracted much
interest from the public. Besides holding exhibitions, TAITRA also arranges company tours, like the TAITRA
North America & Europe and Asian media tours that took place at the Thermaltake headquarters on April 27th
and 28th respectively. Furthermore, IEP Turkey arranged for well known local media to attend the Thermaltake
2016 COMPUTEX Opening Press Conference. In addition, Thermaltake products were also featured in the
2016 Taiwan Excellence Shopping Guide, a shopping guide for Taiwan Government officials. And officials
from the Taiwan Economic Bureau expressed interest in purchasing the LUXA2 Groovy Duo as an ideal gift to
promote Taiwan Excellence and Taiwan brands.

Sybaris Gaming Headset at Taoyuan Airport

LUXA2 Groovy Duo featured in the 2016 Taiwan Excellence

Shopping Guide Taiwan Excellence Exhibition at the Taipei Fine Arts Museum
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TEXERZE
Core Value Sharing

P Thermaltake’s Modding and Gaming

Culture

hermaltake’s theme for the year “Game with your MOD “accurately represents the Thermaltake

company culture. The theme“Game with your MOD” positions Thermaltake as the go-to brand

for PC modding and gaming total solution, and at the same time displays Thermaltake’s

modding and gaming culture. Due to Thermaltake’s strong modding and gaming culture, we

are able to create and design computer hardware and gaming gear that perfectly complement

each other. Both modders and gamers can create their own casemod with Thermaltake’s
products, and “Game with your Mod” with our Tt eSPORTS gaming gear. Thermaltake’s unique gaming and
modding culture was first introduced to the public through a media tour and interview near the end of March
by Cowcotland, a well known French media. During the tour Thermaltake demonstrated our PM’s professional
modding skills through the various cool new cases. Cowcotland was also able to see Thermaltake’s gaming
culture with the regular internal gaming competition that was going on during their visit, where our gamers
played the 2k16NBA and FIFA 2016 esports games. Besides the visit from Cowcotland, Thermaltake also
showed our modding and gaming culture at the 2016 COMPUTEX Exposition. At the 2016 COMPUTEX
Opening Ceremony and Product Launch Conference, Thermaltake not only officially introduced our theme
for the year “Game with your MOD”, but also unveiled a stunning new product that highlighted our modding
culture and “continuous innovation”, “collective wisdom”, and “adding value”, part of our 8 core values. The
new product that was launched, “Project the Tower”, a design collaboration with Watermod France co-owner
Mathieu Heredia, demonstrated Thermaltake’s modding culture and capability. "Project the Tower" shows our
support toward the modding community and our willingness to takes risks and make modder dreams come
true. Modding and gaming are actually closely connected, and Thermaltake recognizes this due to our strong
modding and gaming company culture. At COMPUTEX | had the opportunity to interview Jesse Palacio, 2015
Thermaltake CaseMOD Invitational Season 2 winner, and he said that he was a gamer first, and the main
reason he became a professional modder was because buying new and high performing computer hardware
was expensive. Thus, he started to try designing his own computer hardware, and that's how he became a
gamer who mods.

Brand Marketing & PR Dept / Brand Marketing Specialist / Melissa

Project the Tower

Modder Group Photo

Extreme Gaming
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Jesse Palacio

Q How did you become a modder?

The reason why | was modding is

because of gaming. There was a
game back in 2006 called Crysis. It was a
very heavy game because you need to have
the most expensive graphics card to run it.
And | wanted to buy an expensive graphics
card and processor. Then | realized | was
not paying my bills, credit card, and other
important things. | was very addicted to
hardware, so | shifted to modding.

Juggernaut

2015 CaseMOD Invitational

Season 2 — 1st place

Q Can you tell us about your project?

The purpose of Juggernaut was to inspire
a. people to start modding. As long as
you have creativity you can create a casemod
out of everything like old shoe racks and
broken washing machines, as | did. | can build
something world class, with minimal expense.

Q How did you come up with this theme?

There is an X-men character called

Juggernaut. What he does is once he
starts going, he cannot be stopped. So even
though | had issues with how to build the project,
| just kept going. So | named it JUGGERNAUT,
nothing can stop a tank right?

2016 Tt CULTURE BOOK

Project the Tower A

Mathieu Heredia 2015 CaseMOD Invitational

Q What is the inspiration behind this project?

My co-worker Laurent, of WateMOD

France suggested | stand the case up
to save space, and | planned on displaying the
internal system. | wanted to build an open frame
case that looked like a benchtable, so that was
how project the Tower was born.

Q What is your modding philosophy?

Every time | mod, | try to do
a something different from my other

friends and modders. When | was invited to
the Thermaltake’s CaseMOD competition, |
completely rethought the Core X9. | wanted
to build fully functional cases with unique
designs.

Season 2 — 2nd place
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Captain America

JengKi WMP 2015 CaseMOD Invitational
Season 2 — Contestant

Q How did you become a modder?

| really like Marvel, so | wanted to
a. create Marvel themed casemods
which weren’t available on the market.

Q Can you tell us about your theme?

The inspiration for this casemod is from

the Captain America movie series. | chose
ice as the main element because “ice” was an
important theme for the first movie and its sequel
Captain America: Winter Soldier. In the first
movie Captain America was frozen for 70 years,
and in the sequel Winter Soldier was the name of
the main antagonist.

Q Do you have other Marvel inspired works?

| have built projects based on Ironman,
Spiderman, the Hulk, Venom and Milano
Starship.

| really like Marvel, so | wanted to
create Marvel themed casemods

which weren’t available on the
market.
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