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Thermaltake Moving Forward
By Building Core Competency

t the beginning, Thermaltake focused on

case DIY, and now, Thermaltake has merged

case modding with gaming. Employees follow

corporate culture in their daily working routine.

Company spirit is the core of Thermaltake's

corporate culture; it enables everyone to work as
a team to exert core competency, and allows the business
strategy to be fully implemented.

Discover Opportunities and Enhance Product
Value

The key to Thermaltake’'s success in the long-term competition
is that the company offers diverse products to customers and
clients. The corporate has to understand consumers'’demands
and learn to satisfy those needs. Thermaltake uses unique
liquid cooling technology to achieve the goal, and at the same
time benefit the customers and the corporation itself. Moreover,
various product lines are extended; such as the fan, fan
controller, waterblock, fittings and liquid cooling gaming system.
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Integrate Resources and Continue Innovation

Thermaltake’s products have two competitive advantages. First, it is difficult for rivals to duplicate; secondly,
the products meet consumers’ high expectations. The company always puts lots of efforts in being innovative
since it is our corporate culture. This can be seen in the legendary Level 10 series, and Core Series. Besides
our investment in the products, Thermaltake also holds a variety of events such as the Thermaltake CaseMOD
Invitational ~ Game Shows in Taipei ~ China ~ Thailand ~ France ~ Turkey * and sponsors the LDLC Gamers
Assembly in France and esports teams all over the world by offering them equipment. Thermaltake tends to
communicate with modders and gaming enthusiasts on an emotional level, and therefore successfully delivers
the company'’s products and unique corporate culture to the world.

The President and CEO of Thermaltake
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Tt Global Events

sJanuary

Thermaltake major events around the globe  Jan.
Las Vegas, United States 6 _ 9

Thermaltake Unveils the Core X71 and Core X31 Chassis at CES 2016 Taking
the Core Series to the Next Level

Thermaltake unveils two new members to the Core Series case line at CES 2016, the Core X71 full tower
chassis and the Core X31 mid-tower chassis. With its groundbreaking interior design, the Core X71 delivers a
streamlined experience making it easier for PC makers and hobbyists to put together high-end systems.

RZ#E CES 2016 £ #1353% Core X71 £ Core X31 E{ZHERZEBITHEEE

R2#552 CES 2016 XEIBE Core RIIMBHM "Core X71 SEITTIESE | & "Core X31 REIIES |, © /W
HRTERBEIT (maker) BHEEFEHITEMA @ IEHIEENEA R BEIMERRASE « B LEBEIE @ & Core
KRR T EZEeI8E !

New Thermaltake Water 3.0 Riing RGB
Series All-In-One Liquid Cooling System With
Patented 256 Colors LED Lighting Effect and
Tt LCS Certified

Thermaltake releases the latest Water 3.0 Riing RGB Series,
a 256 multicolored AIO liquid cooler with dual/triple 120mm
powerful high static pressure fans and a smart fan controller.
Being positioned as a top of the line liquid cooler, Water 3.0 Riing
RGB adopted compression blades to enhance air pressure inside
radiator and applied hydraulic bearings to guarantee ultra-low
noise during the operation.

B2t & 37 Water 3.0 Ring RGB %% —82{ k58
HUHEBEL S A2 RGB 256 & LED ERZZEtRABEE Tt
LCS 7K 22 AR ImE BN 23 0 B 515

R H R E &) Water 3.0 Ring RGB 751 —B& 7k /5 812t
HE - IBERRHATRF LY 360/240mm B2 HER = EE /(A 120mm
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Z¥7 Water 3.0 Ring RGB R7|iZE=AEBEER:T  IBERM
FOEREABEZEE BAEFERE | ZAEBEHEEFTE X
RS ATE AR BEEREY - RS EZERERE
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The Keyboard with the RGB Colors : Tt eSPORTS unveils the new
CHALLENGER Prime RGB Membrane Gaming Combo

Tt eSPORTS is excited to announce the new CHALLENGER PRIME RGB Membrane Gaming Combo that
packs a whole lot of features at a budget friendly price. Featuring an enhanced colorbar concept, our basic
customizable backlighting has been evolved for extreme customization. The Challenger Prime RGB gives a
spectrum of visual effects featuring multicolor backlighting and provides users the easiest way to customize
their keyboard!

2 E s TteSPORTS E3E/LARHkEEE CHALLENGER Prime RGB 25 ¢ 8iE Eenid
RS EERAE PRF R ERE RIEE
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Thermaltake Mobile LUXA2 Attends CES 2016

Thermaltake Mobile - LUXAZ2, a market leader in power, audio
and holder solutions, is extremely excited to announce our
attendance again at this year’s biggest consumer electronics
event in Las Vegas - CES 2016 during January 5 - 8. On show
is a range of classic modern mobile essentials that include
the classic EnerG Slim Power Bank Series, the iconic E-One
Aluminum Headset Stand, and the widely acclaimed Lavi L/D/S/
O Headset/Earphone Series, together with all the latest in power,
audio and holder solutions.

FERLTENECHE LUXAZ FRESAE CES 2016 BFUEE
EFE SRIFREE - (KIAEEFEXE

FEALTTENEC 1 LUXAZ fRERSTETE CES 2016 BB BEFAE
F1AS5H(Z) 218808 (R) BH LUXA2 & AFFIEFH
El =BT ENEL 2T © TE-Ore RilA2HA S EMTE B
MLavi L/D/S/OEERNEFEFEHRT | EEZFmMTEE G -
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Thermaltake major events around the globe. Feb.
Akihabara, Japan 24

Tt eSPORTS Gaming Store Opens in Sofmap Flagship Store in Akihabara,
Japan

Tt eSPORTS Gaming Store opens in major electronics retailer, Sofmap’s flagship store in tech hub, Akihabara.
Tt eSPORTS with the brand motto “Challenge is the Game” promises to deliver the best gaming gear and
experience to gamers in Japan. The new store will be selling a full line of gaming keyboards, mice, headsets,
controller, and other accessories.

FEELERR Tt eSPORTS ERHARRIEIR "Sofmap A5 - BRRERE, BAHMEEAR
1TEEMh TERRESECERREatR

FRERE Tt eSPORTS HEMEEII1E B AR N — B EMERLIA | 3C B WATFEDR 7 Sofmap s A8 (15K
5 BT ERER R R R RIS HRERIEH - TIHER Tt eSPORTS B4l - Sofmap 88, [EME
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@ 7 2016 Thermaltake CaseMOD Invitational S1

Taipei, Taiwan
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2016 Thermaltake CaseMOD Invitational J @ g’ Q" ‘3‘ "/ I o
Season 1 Eleven World Top Modders -' """

Compete to Reinvent the Core P5 : ST

ANEENIT

\'E

Thermaltake, an industry leader in computer chassis, thermal solutions, and power supply units, has unfurled
the biggest international modding event of the year, the 2016 Thermaltake CaseMOD Invitational Season 1,
which takes place in the Tt Community on March 1st, and features eleven of the world’s top case modders
from the United Kingdom, Germany, Vietnam, Australia, Italy, China, Japan, France, Belgium, the Netherlands,
and the United States. Contestants will use Thermaltake Tt LCS certified liquid cooling components and the
Toughpower DPS G RGB 1250W Titanium smart power supply to transform the Thermaltake Core P5 open-
frame ATX Wall-Mount chassis into a brand new creation!

(2016 FERLE G MOD CUEZEAF IS - £—F) BE) ! 11 (ITBXREBERECIEE AR Core
P5 ISR !

Bl - 5 AT Case MOD BE R M8 - IRREEEEZHREAACSHE - AREERIBEFIEEREZNEE MOD
KT (2016 BB ERS MOD ciig:ig A F55E) - E—= (2016 Thermaltake CaseMOD Invitational Season 1)) !
BB EFEEEMN (2015 BHER MOD izt AEHE) - —Tﬁﬁjfﬁﬂﬁq%*ﬁ%“ﬁiﬂﬁfﬁaﬁﬁi@% T
RS ERE - 15 BUEBEIRLFESERARERE  MATELTFTLEE  FEABENSTFAE
HEXREER - E6  #FE - BN EXF ~ B~ BF ~ JEE ~ EEFIRF ﬁ@ﬁ%@ t+—UBISREF
—RAMA—ES T - EXGRERUEENKERFNEZERD - EFERE# Toughpower DPS G RGB
1250W Sk EREBERMMES - LUREH Tt LCS certified 7K/SF3FERVER KRN TCore PS5 BHIXERZE
SEg, |
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Thermaltake major events around the globe. Mar.
New Taipei City, Taiwan /‘ O

Tt eSPORTS Gaming Store Opens in Sanjing Consumer Electronics in Zhongli,
Taiwan

Global gaming brand Tt eSPORTS has been actively expanding their brand by opening several Tt eSPORTS
Gaming Stores, in Ximending, Shinkuchan and Dream Mall Kaoshiung. And Tt eSPORTs has opened a new
store within the Sanjing Consumer Electronics store in Zhongli, Taiwan. Thermaltake Chairman and CEO
performed the ribbon cutting ceremony with Sanjing's exectuives, celebrating this glorious moment. The new
store sells a full line of gaming keyboards, mice, headsets, controller, and other accessories.

(FZHL Tt eSPORTS BB EE——=73F 3C hiFfE) EF=—HIELRFZIEILE KRS BHE
CIE S tra i = B

2T TRMES Tt eSPORTS HEFREAETHT BB OMADL « I (R8# Tt eSPORTS BiEE
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Thermaltake major events Mar.
around the globe. /‘ 6
Taipei, Taiwan

Thermaltake Premium Sponsor
of LDLC Modding Trophy 3rd
Edition

Thermaltake together with top French e-tailer LDLC (LDLC.com) collaborated to hold the LDLC Modding
Trophy 3rd Edition, and this year Thermaltake takes the role as the premium sponsor for the event. The
LDLC Modding Trophy is a popular modding competition in France, where 6 top modders from all over
France were invited to transform sponsored cases over the course of 4 months. Thermaltake sponsored top
modder Thomas Scherrer, who won the LDLC Modding Trophy 3rd Edition with his piece the “Perceptio X9, a
transformation of the Thermaltake Core X9 E-ATX Cube Chassis.

RZELE RS LDLC Modding Trophy EESEAEEE4A 3

2 EEE B F 7 LDLC (LDLC.com) &{E&4#E | DLC Modding Trophy BRSIEL 84T 3 » #1528 6 B8
K1 4 BB ER N E BB IBEHAI B RSIEER - B2 EENRY Thomas Scherrer NEFFM EENLLTIREE © 1ith
LIfE& TPerceptio X9 ; B2# Core X9 TEBHTC E-ATX H S HeBao S 140 ERs -
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Thermaltake 3DMakers.thermaltake.com N
Promoting the Maker Culture

Brand Marketing & PR Dept / Brand Marketing Specialist / Melissa

hermaltake released 3DMakers.thermaltake.com, the
most professional website offering 3D Printable PC
Component Models. 3DMakers.thermaltake.com promotes
the Maker Culture and encourages the Maker Movement.
According to Wikipedia, the Maker Culture is defined as
“The maker culture is a contemporary culture or subculture
representing a technology-based extension of DIY culture that intersects
with hacker culture (which is less concerned with physical objects as it
focuses on software) and revels in the creation of new devices as well
as tinkering with existing ones. The maker culture in general supports
open-source hardware. Typical interests enjoyed by the maker culture
include engineering-oriented pursuits such as electronics, robotics, 3-D
printing”. And Techopedia’s definition for the Maker Movement is “The
maker movement is primarily the name given to the increasing number
of people employing do-it-yourself (DIY) and do-it-with-others ( DIWO)
techniques and processes to develop unique technology products.”
In sense, the Maker Culture and Maker Movement are the next stage
after DIY and emphasizes on creativity and innovation. One of the hot
trends in the Maker Culture now is 3D printing. 3D printing is no longer
The Maker Movement exclusive to just modders and tech-fans, but has also become a popular
(g biog-techdiesion. cam) mainstream activity. 3D printers now can be bought easily online and
at retail stores like Best Buy and other electronics, home appliances,
etc stores. Thermaltake 3DMakers.thermaltake.com allows users to
download the Tt 3D Model from the website, and features several of the
Thermaltake CaseMOD Invitational contestants (global edition, China
and Malaysia version). Not only can users check out the modder’s
casemod pieces, they can also upload their own designs. 3DMakers.
thermaltake.com is a platform where modders and other makers
worldwide can exchange information and learn from one another. With
3DMakers.thermaltake.com, Thermaltake shows how it is always one
step ahead of the market trend, and is fully supportive of the Maker

Movement and Culture.
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OBU - India / Country Manager - India / Nil Bhowmik

ndia is a very interesting and fast growing Market in PC gaming
segment, as you will see many Brands trying to grab a share here.
It's challenging, but that's what gives us the best opportunity to
show its strength in our latest and exciting new range of products
which Indian PC gamers are searching for long time. Now they are
being more excited to find all in under single umbrella.

Regardless of peoples opinion the Indian PC gaming is flourishing
rapidly. More so after the fixation of regional pricing by steam
which is the leading game distribution platform currently. As a
consequence thereof along with other factors people are building
more computers and demands are increasing for good PSU,
Cabinet and Coolers. Thermaltake with its products can seize a
major chunk of the business if the products are placed correctly.

Though India is a price sensitive market, we are not comprising any
high-end product from coming to India, but provide a better competitive
pricing and wider SKUs to cater different category of users. Like we have
introduced few products to see Indian customers requirement like chassis
we introduced P5, Core X 9 , Core V51, Core W100 ,in enthusiast
segment also we have VERSA series of chassis. To concentrate more for
the whole Indian PC users to see the Indian environment, we introduced
our SPM technology Power Supply to save environment, where
Thermaltake trying to spread the message SAVE ENVIRONMENT.

MD computers, dedicated reseller for TT

LCS products ' _. S . .
Thermaltake will strictly follow trends and serve the best to the community.

Looking forward, to being the top brand in India, not towards value
products but in launching latest high-end category which will allow Indian
user to get into the newest trend happening worldwide at the same time.

LCS and SPM demonstration in India

Country Manager — Nil Bhowmik
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", ased in Beirut, Lebanon, Middle East I.T. (MEIT) has been pioneering in the IT market since
. 2005. For the purpose of sustainable growth, they opened a branch in Jebel Ali Free Zone,
which is one of the world's largest free trade zones, in 2013. Thermaltake has been cooperating
" with MEIT for 3 more years. As a local distributor, MEIT has made every endeavor to promote
'\ Thermaltake brand and products. For the recent Christmas period, MEIT had a massive LED
" campaign in major region of the country to advertise Thermaltake Chassis products, such as
Versa N21, CoreP5 and Level 10 limited edition case. Also, they advertise products quarterly on their premises
building situated on the main highway, which is considered a prime location in the city. For this quarter, MEIT
specially go for Core P5 visual on the building. In store merchandising and retail store branding, MEIT make
sure that Thermaltake brand has the right exposure in all major shops. Furthermore, they send mass mail
to their clients (more than 300 clients) on a daily basis, promoting and introducing all Thermaltake products.
They communicate with end users through Facebook, let them know more about Thermaltake products and
keep them updated with the newest arrivals. Besides, they used Thermaltake products to sponsor gaming
event. In 2014, they participated in the League of Legend tournament, which was organized by one of their
partner. And it did a major success. Having this wonderful experience, we plan to sponsor a gaming event
again in order to promote Thermaltake brand among Lebanon PC market. Currently, MEIT is updating their
official website, which will be a huge platform to expose all MEIT products. Thermaltake will have a dedicated
space for exposing all the available and upcoming products as well as latest news. Since cooperation between
Thermaltake and MEIT is getting stronger and stronger, there will be, for sure, more joint event and marketing
activities this year.

Thermaltake sponsor in the League of Legend tournament in
2014.

MEIT headquarters in Lebanon, with Thermaltake logo on left

side and a Core P5 see-through banner.

L.
Ao !

Thermaltake

Tty Thermaltake Mobile
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P TT Premium.com and Team Tt eSPORTS

Brand Marketing & PR Dept / Brand Marketing Specialist / Melissa

hermaltake with gaming brand Tt eSPORTS have been seeking to take the brand name to the

next level and to better engage target consumers. Thermaltake has been promoting modder

culture for a while and has recently strived to provide premium products. Also, Tt eSPORTS

has been actively sponsoring several e-Sports teams worldwide to support the gaming

culture. Together Thermaltake and Tt eSPORTS as a whole promote the Thermaltake brand

and increase exposure through high quality products, platform culture, and gaming teams.
Thermaltake launched TT Premium.com near the end of January this year. Thermaltake first introduced the
TT Premium brand with the Core W Case series last year at the 2015 COMPUTEX Taipei, a line of premium
cases with the new TT Premium logo design, known for their core values of Excellent Quality, Unique Design,
Diverse Combinations and Boundless Creativity. TT Premium.com provides the most diverse and complete
high-end liquid-cooling and modding products, includes exceptional service to customers worldwide. With the
TT Premium brand, Thermaltake broadens their market, offering entry level products for first time users, mid-
to-high end products for DIY fans and modders, and premium products for advanced modders and makers
looking for products of a different caliber. As of last year, Tt eSPORTS has been swiftly expanding their
number of sponsored teams. The current total of 25 teams come from all over the world, South Africa, Europe
(France, United Kingdom, Denmark, Germany, Russia, etc), Asia (Japan, China, Thailand, etc), Oceania
(Australia), and Northern America (USA). These teams take part in gaming competitions on an international
and local level, are live streamers (like Twitch.tv), and many more. Through the sponsorship of these teams
Tt eSPORTS increaes its global presence through the exposure in the team outfits (logo), Facebook, Twitter,
Youtube, Instagram and other social media, and the competitions and events they take part in. Tt eSPORTS
Taiwan is also currently in the process of looking to sponsor local talented gaming teams with pro-gaming
potential.

WELCOME T0 OUR NEW SPONSOR:

By Thermalcake

Team Tt eSPORTS

thermaltake

TTPremium

Twitch TV
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Armor Legion Gaming has been operating since

October 2011, with the only focus on winning DGC

Battlefield 3. Over the last 3 years they have been

represented at various online tournaments as well

as the annual South African Rage Expo 2012 — 2014

| ) LAN championship events. Their players continue to

By Thermaltake

l '[ (é_ bring their game to the next level, by sheer determination and focus

) «-;___ each and every season. For the past 2 years ALG has been gaming

ARMOR 3 [ "‘L‘?‘:ﬂ harder than ever before reaching new heights and exceeding
== y = their expectations. They have a deep focus on eSports growing

/ vastly within the community as a well-respected clan. They have

\ specialities in many different titles and focus on helping and teaching
whoever they can in the community in an attempt to do their part to

help grow eSports. Their newest team is ALG Explicit — their very first
CSGO team. Which is already making big waves in the local South
African gaming world. ALG and Ttesport share a unique outlook on
gaming which makes this a beautiful partnership indeed.
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Global Offensive Battlefield series

ew might not have been founded by a group of friends,

but it is built on a foundation of them. Likeminded

individuals that are bound by honour, respect and

a code of ethics that is respected and revered by

friends and opponents alike. It is one of the longest

standing names that has gone through all kinds of
changes and challenges and endures despite it all. Every person
that wears the Pew tag is immediately identified as a person of skill
and integrity, that carries the tag with pride and is honourbound to do
the best they can for Pew. More recently PewPew Gaming had two
teams competing at the Battlefield 4 Do Gaming Championship at
the rAge expo in 2015. Both these teams will also be competing in
the Premier Division for Battlefield 4 in 2016.
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Epiphany Bolt
Denmark -
2015

C.o.u'rltelr—StriI.(e : Global Offensive,
Hearthstone
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piphany Bolt was founded in early 2013 and have

made tremendous progress in that very short time that

helped us reach this level. We had a leave of absence

from late 2013 and just returned in 2015. Epiphany

Bolt is built by a group of gamers that not only play

: the games they love but also strongly support any

communities that we are involved in. The story of Epiphany Bolt is a

story about a group of managers and players brought together from

a number of different countries, who have in common their love for

the world of the electronic sports. Now, you know our past, but we

want you to be a part of our future, we want you to be a member of
our family.
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olotovs and Marshmallows (MnM) Gaming
Q launched on Jan 1st 2014 as a UK based eSports
Organisation. Opportunity was the keyword for
MnM, hoping to give players a platform and a
place to improve in all aspects of gaming. In 2015

we are now supporting teams and players across
the European continent with a strong presence in UK eSports.

NM

FADLOTOVE & MARIHMALLOWS

T
H".Z:: "

Team Molotovs and :
Marshmallows N

United Kingdom
2014

:::::

League of Legends, i == .
Counter-Strike: Global Offensive W=
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ormed in 2013, and having qualified for the World
Cyber Gaming tournament in the same year, Team
Rampage has quickly become one of the top and
strongest League of Legends (LoL) eSport teams in
Japan. Team Rampage is also the longest LoL carrier
in Japan. Our goal is to provide fans with great quality

entertainment by enjoying the games we play.

RAMPAGE

Team Rarhpage l"‘*

Japan
2013

League of Legénds
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